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Section A: Answer ALL the questions in this section.

You should spend 35 minutes on this section. Use the data to support your answers where
relevant. You may annotate and include diagrams in your answers.

1 Arnold Clark Automobiles is a car retail firm that sells many Ford cars in its
showrooms. If the Ford Motor Company, a motor car manufacturer, buys a majority
shareholding in Arnold Clark Automobiles, Ford could gain advantages of

horizontal integration

backward vertical integration

A

B

C forward vertical integration
D conglomerate integration
E

external economies of scale

Answer

Explanation

(Total for Question 1 = 4 marks)
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2 The diagrams represent the revenue and cost conditions for an industry and one
individual profit maximising firm within the industry. You may annotate the diagrams in
your answer.

Industry Costs and Firm

revenues (£)

Costs and
revenues (£)

I
Output T Output

Output T indicates that the firm is making

A normal profit and price and output will remain unchanged

B supernormal profit and price will fall as new firms enter the industry
C aloss and will shut down in the short run

D aloss and will continue producing in the short run

E supernormal profit and price will rise in the long run

Answer

Explanation

(Total for Question 2 = 4 marks)

3
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3 The table gives information about the short run output, costs and revenue of a profit
maximising firm making playground equipment. Two columns have been left blank
for your own workings.

Output Total revenue Total cost
per week (£'000s) (£'000s)

0 0 10

1 20 14

2 38 19

3 54 28

4 68 42

5 80 63

6 90 93

Which one of the following would be consistent with this information?

At output level 1 average fixed cost is lower than at output level 4
At output level 2 a profit of £9 000 is made
At output level 4 marginal cost equals marginal revenue

At output level 5 marginal revenue is greater than marginal cost

m © N @ >

At output level 6 average total cost is lower than output level 4

Answer

P 4 3 5 3 9 A 0 4 3 6



Explanation

(Total for Question 3 = 4 marks)
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4 A firm producing car tyres sells the largest amount possible consistent with earning
normal profits. The short run objective of the firm is most likely to be

revenue maximisation

profit satisficing

A

B

C sales maximisation
D predatory pricing
E

maximisation of shareholder dividends

Answer

Explanation

(Total for Question 4 = 4 marks)

P 4 3 5 3 9 A 0 6 3 6



5 Two petrol stations located on the same main road are struggling to stay in business
in the face of aggressive competition from local supermarkets. They tacitly agree not
to compete on price but offer loyalty schemes. Which one of the following conditions
would make their survival more likely?

A Increasing willingness of consumers to use loyalty schemes rather than respond
to price alone

Tighter government regulation to prevent collusion
Increasing monopsony power over petrol suppliers by local supermarkets

Demand for petrol becoming more price elastic

m © N W

Reductions in barriers to entry into the petrol retailing market

Answer

Explanation

(Total for Question 5 = 4 marks)

7
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6 Shoe repair firms are operating under conditions of monopolistic competition. Which
one of the following is most likely to exist in the long run?

Allocative efficiency in the market

Collusion between firms

A
B
C Productive efficiency in all firms
D High levels of regulation

E

Normal profits

Answer

Explanation

(Total for Question 6 = 4 marks)

P 4 3 5 3 9 A 0 8 3 6



7 Market shares of US office stationery suppliers, 2012
Staples 39.9%
Office Depot 19.2 %
OfficeMax 15.7%

Others 21.9%

(Source: Echo Research data)

In February 2013, Office Depot agreed to a merger with OfficeMax to create a US
stationery retailer with combined sales of $18 billion, subject to approval by the
Federal Trade Commission, the US competition authority. The most likely reason why
such a merger might be blocked is to

A enable a firm to gain technical economies of scale
increase barriers to entry
increase the concentration ratio

encourage investment in the industry

m ©O N W

prevent exploitation of consumers

Answer

Explanation

(Total for Question 7 = 4 marks)

9
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8 The following matrix shows the possible profit outcomes (£ millions) of two firms
selling breakfast cereals.

Harker Ltd
High price Low price
; : £100 £160
High price £100 £20
Bensel Ltd
: £20 £60
Low price £160 £60

Initially, Harker Ltd. and Bensel Ltd. colluded to set a high price. However, Bensel
has just decided to break this agreement and under-cut the price. Which one of the
following is the most likely consequence of this? Harker will

A experience an increase in profits

B reduce its price and both firms will make lower profits
C charge low prices and Bensel will charge high prices
D experience an increase in producer surplus

E experience diminishing marginal returns

Answer

X R0 0 0 A
P 4 3 5 3 9 A 01 0 3 6



( )
Explanation

(3)

(Total for Question 8 = 4 marks)

TOTAL FOR SECTION A = 32 MARKS
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11
V)00 0 O R Turm over »
P4 35 3 9 A0 1 1 3 6



Section B: Answer either Question 9 or Question 10.
If you answer Question 9 put a cross in this box [] .
Question 10 starts on page 24.

You should spend 55 minutes on this section.

9 The elevator (lift) market

12

%
25

20

15

10

Figure 1 Profit margins for elevator supply companies

Otis

Kone —

Schindler
ThyssenKrupp

2002 04 06 08 10 12

(Source: Company reports)
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Figure 2 Percentage shares of global elevator supply market

Others

Fujitech
Toshiba

Hitachi

Kone

Schindler
Mitsubishi

ThyssenKrupp

Figure 3 Product structure of $28 billion global elevator supply market, percentages

Modernisation

10%
Maintenance/Repairs
New Installations

(Source of Figures 2 and 3: ThyssenKrupp company reports)
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Extract 1 ThyssenKrupp moves away from steel

ThyssenKrupp, a German manufacturer, needs to get out of steel production, at least
partially, and it needs to do so fast. Last year, this business division generated

€1.8 billion ($2.3 billion) in losses, which accounts for a large portion of the roughly
€6 billion in debts the company has piled up.

Chief Executive Heinrich Hiesinger wants to transform ThyssenKrupp into a
technology company, with the majority of its activity in other products, such as
elevators. His predecessor built two new steel mills, one in Brazil and one in the US,
in an attempt to put ThyssenKrupp into the same league as the world’s largest steel
producers. It has turned out to be the worst investment in the company’s recent
history, and the steel mills are now being sold at a loss.

ThyssenKrupp doesn'’t have sufficient funds to buy up new companies and expand
its business into areas other than steel. Although a multinational company worth
billions, it has been run as if it were a mid-sized family company. Important decisions
used to be made by just three men conferring among themselves. As long as the
shareholders received dividends, all seemed well. But small problems that were

not dealt with have developed into a crisis that now threatens the company’s very
existence.

After taking up his post, Hiesinger realised that the company lacked some of the
basic things it would need to operate efficiently as a technology company. There was
no standardised accounting system or integrated control. Further, the company’s
main area of business, steel production, was run in such a way that the blast furnaces
were kept operating day and night, regardless of whether they were making or losing
money by doing so.

The low profit margin on elevator installations acts as a natural barrier to entry

to other firms, and the area for revenue growth is in elevator maintenance.
ThyssenKrupp’s elevator installation division of the business earns 10% profit margins,
although annual management contracts for elevators at €1500 to €4000 per elevator
are far more profitable, at 30%. Elevators are becoming more standardised globally,
making it easier to find economies of scale. The established network of repair
technicians within central Europe makes the prospects attractive in the elevator
sector, a market which other firms cannot enter because service contracts are agreed
at the point of elevator installation.

(Source: © SPIEGEL International 2012.)
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Extract 2 The European Competition Commission claim that an elevator
operating cartel has increased prices

In 2007, after several years of difficult investigation, the European Commission

imposed heavy fines on members of a cartel in the elevator and escalators market.

The Commission fined Kone, Otis, Schindler and ThyssenKrupp a total of €992 million

for operating cartels for the installation and maintenance of elevators and escalators

in Belgium, Germany, Luxembourg and the Netherlands. The cartel members and 5
their subsidiaries were found to have rigged bids for procurement contracts and

other contracts for the sale, installation, maintenance and upgrading of elevators

and escalators with the aim of freezing market shares and fixing prices. They were

also found to have shared commercially sensitive and confidential information on

bidding patterns and prices, although this was difficult to prove. In November 2012 10
the European Commission was allowed to claim compensation for losses to EU

institutions resulting from this cartel.

(Source: www.mondag.com)

(@) Using the data in Figure 2, explain the market structure in the global market for
elevators.

(b) Assess the significance of barriers to entry into the global elevator market.

*(c) Using the data in Extract 1 and an appropriate diagram, examine the reasons why
ThyssenKrupp ‘needs to get out of steel production’ (Extract 1, line 1)

*(d) Evaluate the issues the competition authorities might face when attempting to
regulate the elevator industry.
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(@) Using the data in Figure 2, explain the market structure in the global market for
elevators.
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(b) Assess the significance of barriers to entry into the global elevator market.
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*(c) Using the data in Extract 1 and an appropriate diagram, examine the reasons why
ThyssenKrupp ‘needs to get out of steel production’ (Extract 1, line 1)
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*(d) Evaluate the issues the competition authorities might face when attempting to
regulate the elevator industry.

R0 10 0 A Turn over
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(Total for Question 9 = 40 marks)
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If you answer Question 10 put a cross in this box [] .

10 Supermarkets

Extract 1 Tesco to open Harris + Hoole coffee shop in flagship store

Tesco is opening its first Harris + Hoole coffee shop inside one of its most important
London stores. The supermarket giant has secured planning permission to install a
branch of the coffee shop chain inside its ‘lifestyle store’ near London Bridge station.
Harris + Hoole (H+H) promotes itself as an independent family business but is, in fact,
49% owned by Tesco.

H-+H is also preparing to open another of its coffee shops next door to Tesco Express
in Imperial Wharf, west London, in a property owned by Tesco. A Tesco spokesman
said “We think our customers will love Harris + Hoole’s freshly roasted coffee and
great quality cakes and pastries and look forward to its opening later this year.”

H-+H, named after coffee-loving characters in the Diary of Samuel Pepys, does not
mention Tesco’s ownership stake in stores or on its menus, and promotes itself as a
small, family run business.

(Source for text/image: adapted from Rupert Neate The Guardian, 5 February 2013
source: adapted from www.guardian.co.uk, 5 February)

Extract 2 Philip Clarke, Chief Executive at Tesco, writing on Tesco website

You might have seen some recent press coverage about our investment in the
start-up coffee shop business, Harris + Hoole. We've always been upfront about our
investment in H+H. We like backing great brands, helping them to grow and to realise
their potential. We've done it with suppliers for years. Great ideas can find it hard to
get backing these days, so we're pleased to be in a position to help entrepreneurs
achieve their vision.

Some people have asked why it's not branded Tesco. The H+H brand is part of its
value - its distinctiveness and appeal. So what’s in it for Tesco? I've talked a lot about
loving the stores we have, making them an appealing destination for customers to
come to.

(Source: adapted from www.tescoplc.com)
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Extract 3 Supermarket firms look to co-trading to reinvigorate their future

Britons are falling out of love with hypermarkets as the higher price of petrol puts
them off driving to big out of town stores. With many budgeting carefully, they are
also keen to avoid the temptations of a hypermarket, with its mix of food, fashion and
furniture. At the same time, more and more non-food items, such as electricals, are
moving online. UK online grocery sales by value are forecast to rise almost 100% to
£11.1 billion over the next five years. Sales by discount stores such as Lidl are forecast
to increase 65% to £12.4 billion, while convenience store sales are expected to rise
29% to £43.6 billion. However, sales at supermarkets and hypermarkets, defined as
stores of more than 25 000 square feet (2 323 square metres), are forecast to rise by
just 6.4% to £76.9 billion, and some, such as Tesco, announced a fall in profits in 2012,
for the first time in 20 years.

One idea being proposed is to bring in brands from outside the supermarket sector
to use surplus space and make the giant sheds more enticing to shoppers. According
to Andy Clarke, Chief Executive of Asda, this could mean “mini high streets indoors".
Tesco recently bought Giraffe, the family-friendly restaurant chain, for £50 million.
Neil Saunders, Managing Director of Conlumino, a retail research group, says: “It's very
much shop-in-shop. For me it’s a recognition that there is a lot of surplus space in
supermarkets that is not terribly productive.

The movement of non-food products from supermarket shelves to internet browsers
presents grocers with surplus capacity in their biggest stores. Mr Clarke says Asda
could go further and is considering letting space to non-competing local suppliers,
or associated retailers, such as shoe repairers, hairdressers, travel agents and
pharmacies. Although Sainsbury’s does not have many hypermarkets, it already has
more than 270 pharmacies in its stores, as well as about 10 private dental practices
and 40 doctors’ surgeries in stores or on land it owns. And it is not just supermarkets
that are exploring using their stores more creatively. Kingfisher, the DIY chain, has
determined that its UK business, B&Q, could take the same amount of money with
about 20% less space. Asda has already agreed to lease more than half of a large B&Q
store in Kent.

(Source: adapted from Andrea Felsted www.ft.com, 1 April 2013)
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(@) Explain the likely impact on average costs of surplus capacity in hypermarkets.

(b) Assess the benefits that the H+H business might gain through its Tesco
connection.

*(c) Using the data in Extract 3 and an appropriate diagram, assess reasons why
Tesco’s profits fell in 2012.

*(d) Evaluate pricing and non-pricing strategies that supermarket firms might use to
increase revenue.

26
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(@) Explain the likely impact on average costs of surplus capacity in hypermarkets.
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(b) Assess the benefits that the H+H business might gain through its Tesco
connection.

P 4 3 5 3 9 A 0 2 8 3 6
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*(c) Using the data in Extract 3 and an appropriate diagram, assess reasons why
Tesco’s profits fell in 2012.

P 4 3 5 3 9 A 0 3 0 3 6
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*(d) Evaluate pricing and non-pricing strategies that supermarket firms might use to
increase revenue.

P 4 3 5 3 9 A 0 3 2 3 6
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(Total for Question 10 = 40 marks)
TOTAL FOR SECTION B =40 MARKS
TOTAL FOR PAPER =72 MARKS

34

P 4 3 5 3 9 A 0 3 4 3 6



BLANK PAGE

P 4 3 5 3 9 A 0 3 5 3 6




BLANK PAGE

Every effort has been made to contact copyright holders to obtain their permission for the use of copyright
material. Edexcel, a product of Pearson Education Ltd. will, if notified, be happy to rectify any errors or omissions
and include any such rectifications in future editions.

P 4 3 5 3 9 A 0 3 6 3 6

36




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


